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The undermined scientific problem of
the article. According to the French sociolo-
gist J. Baudrillard, consumerism in the modern
world turns into certain dependence, and thus
oniomania develops. For such individuals, goods
lose their importance and are gradually turning
into the symbol of affiliation with a certain social
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The article deals with the analysis of the com-
mercialization in the system of higher education
of European countries and the USA. It is noted
that if European systems of higher education are
characterized by tendencies to international coop-
eration, internationalization of education and the
desire to create a single European educational
space, whereas for American and higher educa-
tion systems similar to it, the determining factors
are not cultural factors, but economic ones. It is
mentioned that massification and especially com-
mercialization of education are quite dangerous
for the classical institution of education.

In a number of European countries there is an
extraordinary diversity of higher education institu-
tions, but there is a similarity in the development
of higher education systems in general. Among
the general indicators, in particular, can be called:
decentralization, academic autonomy, public
responsibility for the system of higher education,
public funding of higher education, international-
ization and so on.

In general, the above mentioned analysis of the
systems and models of higher education suggests
the extraordinary scale of commercialization in an
open form, providing for both positive and negative
trends and, in turn, leading to the modernization
and transformation of educational institutions. It is
determined that the functional purpose of entering
into a single world educational space is to con-
front the growing trends of americanization and
commercialization, the spread of which is ambig-
uously assessed in Europe. It is determined that
the functional purpose of entering into a single
world educational space is to confront the growing
trends of americanization and commercialization,
the spread of which is ambiguously assessed in
Europe. The consideration of higher education
in the American model not as a social institution,
but as a commercial industry is determined by the
existence of a multi-University, “Academic capital-
ism”, “Market-type University” and ‘the Entrepre-
neurial University”, which have a significant impact
on the development of the educational system as
awhole.

Key words: higher education, University, the
Entrepreneurial University, paradigm, transfor-
mation.

Y cmammi 30ilicHeHo aHani3 Komepuyiasnisayii

Y cucmemi BUWOI 0c8IMuU €8pOrnelicbKux KpaiH
ma CLUA. 3asHayaemscsi, wo 07151 esponel-
CbKUX cuCMeM BUW{OI 0CBIMU XapakmepHi meH-

O0eHyii 00 MiXHapOOHO=20 CriBPOGIMHUYMBa,
IHMepHayioHasi3ayii ocsimu ma rpagHeHHs1 00
CMBOPEHHs1 €0UHO20 €BpoIelicbko2o 0csim-
Hb020 NPocmopy, mooi siK 07151 aMepUKaHCbKOI
ma noodibHux 00 Hel cucmemM BUWOI ocsimu
BU3Ha4a/IbHUMU € He KY/IbMmypHi ¢hakmopu, a
E€KOHOMIYHI.

BusHa4yeHo, Wo macosicmb i 0C06/1UB0 KOMep-
yianizayis ocsimu € documb Hebe3neyHumu
0711 K/1aCUYHO20  Has4a/lbHo20  3aK/1aody.
He3gaxatodu Ha me, WO Cbo200HI 8 €sponi
yce 6i/iblue MovUHaEe BiodYyBamucsi aMepuKaH-
CbKul B/IUB SIK Ky/TbMypu, mak i BuULoi ocsimu,
30Kkpema, bazamosikoge sidepcmBo  Himeyb-
KOi, aHenitickkoi, gbpaHyy3bkoi Buwjoi ocsimu
3Haxo0uUMb CBOE MIOMBEPOKEHHST B Cy4aCHUX
3a2a/IbHOEBPONeliCbKUX MEHOEHYISIX PO3BUMKY
ocsimu. Lle i Oae moxviusicmb npudinumu
M Ginbly yBazy ni0 4Yac rposedeHHs KoM-
rapamusHo20 aHasidy esponelickkux cucmem
BUWOI ocsimu. Y Hu3yi esporelicbkux KpaiH
criocmepizaemscsi Had3suyaliHa pisHOMaHIm-
Hicmb BUWUX HaB4a/TbHUX 3ak/1adig, rnpome BIio-
3HaYyaembCs CXOXICMb MeHOEHYIl y po3sUMmKy
cucmem suwjoi ocsimu y yinomy. Ceped crifb-
HUX [OKa3HUKIB, 30Kpema, MOXHa Hassamu:
deyeHmpasizayito, akadeMiyHy —asmMOHOMItO,
OepxasHy  BiOrogidasibHicMb — 3a  cucmemy
BUWOI ocBIMU, OepxasHe (hiHaHCyBaHHS BULLOT
ocsimu, iHmepHayjoHasizayito mowjo.
BuwjeHaseOeHull aHaniz cucmem ma Mooe-
nell suwoi ocsimu A03B0/15€ 2080pUMU PO
HadssuyaliHi Macwmabu Komepyianiayii y 8io-
Kpumili ¢hopmi, nepedbayaroyu siK Mo3UMUBHI,
mak i HezamusHi meHOeHuii ma, y CBOI0 Yepeay,
npu3Bo0s4u 00 MOOepHi3ayii i mpaHcghopmayil
iHCmuUmymig ocsimu. BusHa4yeHo, WO hyHK-
YIOHa/IbHUM  MPU3HAYEHHSIM  BXOOKEHHST 00
€0UHO20 CBIMOBO20 OCBIMHBLO20 POCMOpPY
rocmae MPOMUCMOSIHHSI 3POCMAaKYUM  MeH-
OeHyisM amepukaHizayii ma Komepyjasiayj,
MOWUPEHHST SIKUX HEOOHO3HAYHO OUiHIoMb Yy
€sporni. Po3es1s0 sUWOI 0c8IMU 8 amepuKkaH-
CbKili MOOesli He SIK couyia/lbHo20 IHCmumymy,
a sIK KomepyiliHoi iHOycmpii  BU3HAYaEMbCS
iCHyBaHHsIM  My/Ibmusepcumemy, «akademiy-
HO20  KanimasiaMy», «yHisepcumemy puH-
KOBO20 mury» ma «mionPUEMHUYbKO20 YHi-
Bepcumemy», siki Maromb Ba2oMull Br/UB Ha
[pO3BUMOK OCBIMHLOI cUCMEMU B Yi/IoMy.
KntouoBi cnosa: suwja ocsima, yHisepcumem,
Komepyjanizayisi, ocsimHili  npocmip, mpax-
cchopmayjsi.

medium, a group etc., and consumption is gradu-
ally turning into the sense of life. Taking into con-
sideration the mentioned conditions, in the soci-
ety of consumption education and knowledge
obtainment constitute a certain advertised and
informationally formatted product that requires
involvement of managers and marketologists in
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its selling, performing advertisement actions and
campaigns.

However, massification and especially com-
mercialization of education are quite dangerous
for the classical institution of education. Whereas
education as another global commercial trend
threatens the very institutional foundations and
its contents. P. Altbach, director of the Center
for International Higher Education at Boston Col-
lege, admits it and mentions that higher educa-
tion is being more and more frequently studied as
goods that can be sold and bought the same way
as any other goods. Nowadays, commercializa-
tion of this sphere is reaching the level of global
market. Indeed, the World Trade Organization
(WTO) is already considering the issue of inclu-
sion of higher education in the sphere of its inter-
ests; as aresult, import and export of educational
services might become the subject of the sophis-
ticated procedures of the organization and legal
regulation of its decisions. Thus, within the unified
transnational system of education, the key role
will be played by more financially provided edu-
cational institutions. If the similar phenomenon
occurs, higher education in all its manifestations
will become the object of free trade rules [1].

Analysis of the latest research and publi-
cations. Modern development of foreign educa-
tion sociology is described in papers by M. Archer,
J. Beaulieu, R. Boudon, J. Coleman, N. Luhmann,
J. Meyer, J. Passeron. The authors mentioned
consider the education system within the context
of its socio-typological, morphogenetic, function-
al-systemic specific features, as an instrument of
establishing distinctions (discernings), commu-
nication, gabitualization. All the processes men-
tioned are inherent in the system of education of
both institutionalized and non-institutionalized
forms. Institutionalization of the education sys-
tem is accompanied by its establishment as a
completely autonomous system able to develop
following on from the limited interference of other
social subsystems with its operation [7; 9].

Presentation of the main material of the
study and the substitution of the obtained
scientific results. P. Altbach in his paper ‘Higher
Education in the World’ claims that, in accordance
with their origin, universities stimulate local econ-
omy [1]. Any university creates economic ben-
efits for its community through local purchases,
real estate investments and expenses of students
and teaching staff. Since Humboldtian reforms in
Germany, an increase of the number of ‘grants’
at the universities in the USA and appearance of
Japanese imperial universities in the 19th cen-
tury, universities have been created for providing
the contribution into economic development. Uni-
versities support knowledge and technologies on
the basis of the fields that use knowledge accu-
mulated at establishments including graduates’
skills. Universities have made their contribution

into this development through creating science
parks and even investing in companies that use
universities on the basis of knowledge.

The American sociologist J. Bloom claims that
for the past several decades one of the disputable
issues regarding higher education has been the
idea of recognizing education as a social good
(adding value to society, teaching its citizens)
or a private good (aimed at gaining money and
satisfaction from getting privileges as a result of
education obtainment). The logics of discussion
dictates that if higher education is a private good,
thenthose getting benefits fromit —i.e. students —
must pay. If higher education is primarily a social
good, then society is obliged to provide support.

Generally, for the past decades the cost
of higher education services has increased.
Requirements of mass access in combination
with increasing expenses on scientific research
universities exert bigger pressure on the states
to provide financing. That is why state bodies in
many countries have shifted financial responsi-
bility for higher education on the ‘users’, i.e. stu-
dents and their families. In several cases, cred-
its and other financing programmes have been
introduced.

One of the issues with the modern accent on
a private good constitutes the fact that research
universities are state establishments. Within the
long-term perspective, fundamental research,
for example, might lead to commercially valuable
products, but the research itself usually brings lit-
tleincome. Fundamentalresearchisasocial good,
and thus it requires support. Research universi-
ties are in the need of main research infrastruc-
ture, including talented (and often highly-paid)
professors, modern laboratories and other
objects, as well as PhD students. Moreover, many
services provided by research universities are
non-commercial. Research universities asked to
commercialize their scientific research and other
events. Thus, mass higher education is designed
for providing access for students from all social
classes. The idea of a social good as a key factor
of higher education support is directly connected
with the role academic institutions might play in
the society. Operation of higher educational insti-
tutions — from cultural and information-enlighten-
ing activities to fundamental research — is directly
connected with the social good.

Itis worth mentioning that private higher school
is quickly spreading in many parts of the world and
is currently enrolling more than a half of all stu-
dents in most Latin American and other countries.
Except for several training establishments in the
USA and Japan, private training institutions are
usually not prestigious, have restricted objectives
and programmes, depend on exclusively income
obtainment for the sake of survival. Most of them
are formal or informal commercial schools. Pri-
vate sector in higher education is defined as a
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private good whose students anticipate career
progress. Privatization of state higher education
contributed to narrowing the role of universities.
In many countries, state universities are getting
now a smaller part of their budgets from state
sources. As a result, they are to have their own
income from tuition fees, research, consulting,
commercial enterprises and other sources [10].

All the above mentioned challenges are con-
nected with the requirements of the market
regarding universities. However, this tendency
creates a huge contradiction between new
accents and the role universities have been play-
ing during the past century concerning providing
the increasing number of students with the access
to higher education. More sophisticated goals
require bigger and more complicated academic
institutions. In 1963, C. Kerr noticed that univer-
sities need bigger and more complicated admin-
istration and management structures to perform
all of their new roles. This need is a requirement
of higher responsibility — concerning not only
money spending, but also fulfilling many aspects
of the training enterprise including performance
of students and efficiency of faculty members.
Traditional academic administrations that gen-
erally take major decisions do not operate well
within the large, sophisticated establishments of
the 21st century. Universities are in the need of
administrative structures able to coordinate dif-
ferent elements of the institution and to carefully
define and measure resources.

Particularly, not farther than three decades
ago American sociologists A. Toffler and D. Bell
admitted that education and knowledge are stra-
tegic resources of the epoch of postindustrialism
[4]. At the same time, the expression of F. Bacon
‘knowledge is power’ gets confirmed. It is not a
surprise, that these are intellectuals who consti-
tute the dominant part of the richest Americans.
Just each fifteenth of those constituting the 1% of
the richest Americans have obtained income as
capital gain, while more than a half of representa-
tives of the group occupy administrative positions
at big companies, about one third is represented
by practicing doctors and lawyers, and the other
third contains people of creative professions
including professors and lecturers’. Consider-
ing the fact that 1% of Americans possess 80%
of wealth in the United States, the above men-
tioned figures unambiguously show that power in
the USA (and thus in the whole world) belongs to
those who develop and use their intellect in the
goal-rational way.

It is necessary to mention that technically
commercialization has performed a drastic fall of
prestige of science and the system of education.
Nowadays, thousands of different ‘pseudouni-
versities’ have been established on the basis of
small private enterprises and social organiza-
tions. Finally, the current reform of higher educa-
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tion presupposes strict compliance of universities
(educational cycles, their contents, duration etc.)
with requirements of big business as a source of
working places. All these processes support the
logics of ‘diploma depreciation’ described by the
American sociologist R. Collins already 30 years
ago. Higher education diploma turns from the
certificate of high intellectual merits and the social
status of a person into a plain card certifying min-
imal social competence - like a passport or driv-
ing licence [8]. Conceptually, commercialization
is optimized for the growth potential of this sector.
Taking into account all the above mentioned con-
ditions, one might claim that commercialization
of the system of education is a peculiar trend of
the consumption society which introduction must
be maintained with caution and prudence for the
sake of preserving traditional values of the system
of education.

Furthermore, itis worth noticing, that commer-
cialization is one of the tendencies of education
system change. By the end of the past century,
there had developed a whole field of the world
economy - i.e. the international market of edu-
cational services with annual volume of sales of
about several tens of billions dollars and the num-
ber of consumers of about several millions of
students. Obtainment of higher education by for-
eign students has become a new field of export.
According to estimations by the World Trade
Organization, the volume of the world education
market is 50-60 billion dollars. The stable leader
is the USA controlling almost the one fourth of the
world financial educational turnover. The second
place is occupied by Great Britain — 15%. They
are followed by Germany — 12%, France — 9%,
Australia, Canada, Spain - 7% .

It is necessary to note that internationaliza-
tion that is changing the essence and the internal
side of higher education develops in the direction
of international activity. Under such conditions,
state, market and university preserve their insti-
tutional specific features, though actually they
compete with one another. Under multicultural
conditions, internationalization presupposes
interaction between universities and educational
systems. Therefore, internationalization changes
the educational space, and globalization hereby
changes the world where internationalization
develops. Under such conditions, as Z. Bauman
and P. Scott mention, higher education under-
takes flexibility and even becomes deinstitutional
[3;10]. It is worth mentioning that the market of
educational services is seeng the emergence of
distance and virtual education. Distance educa-
tion develops within both universities, colleges
and new completely virtual educational establish-
ments which do not presume material existence
of a university campus. The market of virtual edu-
cation is shaping with the key role being played
by commercial structures, communication and
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multimedia companies. Higher education sees
foundation of its own powerful transnational cor-
porations, new kinds of partnership, coalitions
and alliances. Classical higher educational insti-
tutions begin to share their functions with myriads
of unions and partners both within the system of
education and beyond it. Definitely, it contributes
to the emergence of diverse problems includ-
ing the problems of higher education quality and
accessibility. On the other hand, modern pro-
cesses of higher education diversification con-
firm once more the complication of sociocultural
medium. Hence, traditional universities have to
adapt to the new sociocultural reality that requires
drastic transformations.

Hence, knowledge in the modern society
plays a role of the major economic resource, and
it does not raise any doubts. Nevertheless, the
main task lies in development of higher education
and prediction of the major directions of knowl-
edge which will be popular on the labor market in
several years.

Generally, the era of globalization, informati-
zation and mass consumption drastically influ-
ences the development of education institutions.
Furthermore, the past decades are characterized
by modernization of the whole society and higher
education oriented at development of market
relations. Strengthening of commercialization in
the educational sphere is a problem of the pres-
ent. Whereas reforms of higher education have
resulted in a certain medium of commercial edu-
cation that requires the existence of new rules of
interaction, status-role interrelations, value-nor-
mative formations. Commercialization is actu-
ally a certain challenge of the present; neverthe-
less, society sees scientific disputes concerning
the scale of this process, its form and the way it
affects the quality of providing educational ser-
vices. In modern Europe, there exist different sys-
tems and models of higher education that, on one
hand, constitute the major representation of the
national cultures of European countries and, on
the other hand. Thus, one should study in more
details the way commercialization emerges in the
European and American educational models.

Regardless of the fact that in Europe today the
American influence of both culture and higher
education in particular is becoming more and
more tangible, the longstanding leadership of
German, English, French higher education finds
its confirmation in modern all-European tenden-
cies of education development. It provides the
opportunity to pay more attention to them when
conducting comparative analysis of European
systems of higher education.

The range of European countries experience
extraordinary diversity of higher educational
institutions, but the tendencies of higher edu-
cation system development are generally sim-
ilar. Among the above mentioned indeces, one

should point out the following: decentralization,
academic autonomy, state responsibility for the
system of higher education, state financing of
higher education, internationalization etc. Euro-
pean higher education possesses certain dis-
tinctness that makes it different from the Ameri-
can model, regardless of the fact that in modern
Europe there is a diversity of educational sys-
tems with their own traditions, training models
and scientific schools.

Under the conditions of formation of unified
values, the European system of higher edu-
cation longs for preserving its diversity and at
the same time for responding to modern chal-
lenges of globalization that finds its reflection
in aspiration for reviving internationalization tra-
ditions. Joining the united global educational
space is one of the directions of development
of the European higher education international
connections; its functional purpose consists in
resisting the increasing tendencies of Ameri-
canization and commercialization which expan-
sion in Europe is evaluated controversially.
Nevertheless, development of Ukrainian educa-
tional traditions has been developed under the
influence of the European.

Conclusions. In response to decrease of
state financing and extension of the borders of
the global market of educational services, mod-
ern universities are increasingly becoming active
subjects of the market, and that defines the
institutional changes of higher education, trasn-
formation of universities from centers of liberal
education into enterprises producing knowledge
and educational services. For the past years,
higher education in the American model is con-
sidered not as a social institution, but a commer-
cial industry. Whereas social institutions, tradi-
tionally including higher education, have their
own logics of normative requirements, a system
of status-role relations, perform particular func-
tions (contribute into not only students' training,
but their upbringing, shaping of the system of
moral and aesthetic norms, civil responsibility),
the system of industry presupposes perfor-
mance of other tasks.

University fulfills its aim regarding preparation
of students to successful actions on the labor
market under the conditions of intense competi-
tion and to upgrade of their image on the market
of educational services. Transition to the market
orientation of higher education leads to unpre-
dictable consequences for both students, univer-
sities and society as a whole.

Under the conditions of postindustrial soci-
ety, the American sociologist D. Bell admitted
that universities cover many functions in the
sphere of scientific research and provision of
needs in highly-qualified staff, in general devel-
opment of education. The University was pro-
claimed the center of establishment culture.
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Development of the global market of educa-
tional services and management in universities
have lead to institutional changes in the system
of higher education. As an example we may
study an American university managed by leg-
islators, economic and political leaders of the
society where private universities are controlled
by political councils.
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