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The continuous development of science, tech-
nology, and, accordingly, new aspects of inter-
personal relations, not only of the human-person
type, but also of the human-organization type,
are the focus of this research paper. We concen-
trated on the genesis of the concept of attach-
ment. Initially, we examined the root causes,
origins, and first studies of this phenomenon.
The article analyzed the works of John Bowlby
and Marie Ainsworth, who were among the first
to study attachment. John Bowlby linked attach-
ment to a long-term emotional connection. Marie
Ainsworth was the first to classify and identify
four main types of attachment: secure, avoidant,
anxious-ambivalent, and disorganized. These
two founders primarily worked with infant psy-
chology. In our research, we aimed to analyze
the entire development of knowledge about the
phenomenon of attachment. The first prominent
representatives of this field of research were K.
Bartholomew and L. Horowitz. They adapted the
attachment styles for adults into secure, dismis-
sive-avoidant, preoccupied, and fearful-avoidant.
Their adaptation remains largely unchanged and
is used in various fields of psychology. The arti-
cle emphasizes that researchers have not yet
concluded whether attachment is an innate or
acquired trait. The paper also analyzes the first
attempts and further development of attachment
research in the context of organizational psychol-
ogy and personnel management. C. Barnard
was one of the first in this scientific field, equat-
ing employee attachment with recognizing the
authority of the leader. Later, research psychol-
ogists proved that attachment to a workgroup
affects group results, and, in turn, attachment to
an organization directly correlates with results at
the organizational level. The next stage in study-
ing attachment expanded the object beyond
intra-organizational - boundaries, proving the
direct dependence of students' attachment to
their educational institution on their academic
performance. The article considers the works of
scholars specializing mainly in marketing, such
as A. Ahmadi and A. Ataei, who analyzed the
relationship between emotional attachment and
brand reputation. Recent researches on attach-
ment examine its manifestations and patterns in
the metaverse.
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HesnuHHUU po38UMOK HayKu, mexHosoeill, a
BIOMOBIOHO | HOBUX acriekmis Mixocobucmic-
HUX BIOHOCUH He /iuwe murly /It0UHa-IloouHa,
asne | /ouHa-opaaHisayis Y yili csoiti Hayko-

Bili pobomi 30cepedusiucsl Ha BUBYEHHI 2eHe3U
MoHIMMS  npuxu/sibHocmi. lMepw 3a 8ce Mu
PO32/IHY/IU MEPWIONPUYUHU, BUMOKU i nepwi
00c/iOXeHHs mako2o (heHoMmeHy. Y cmammi
6y/10 6y/10 npoaHanizoBaHo pobomu [pKoHa
Boyn6i, Mapi EliHcaopm, kompi 00HI 3 nepwiux
rocmasu/iu neped cobor makul rpeovem
00c/lioKeHHs, SK MpuxubHicms. Came [DKOH
Boynbi ros’s3as MpuxusibHicmb 3 00820mMpu-
Ba/luM emoyitiHum 38’si3koM. Mapi EliHcsopm
sriepwe 30ilicHuna knacucpikayiro i sudiiuna
4YomuUpU OCHOBHI MUMU  MPUXU/IbHOCMI:  6es-
MeyHa, YHUKaro4a, MpUBOXHO-ambisa/ieHmHa
ma de3opaaHizosaHa. [JBoe 3aCHOBHUKIB npa-
yrosasu nepuu 3a 8ce 3 rcUXo/102iero HeMOB/ISIM.
Y Hawomy Ooc/ioXeHHi MU rocmasu/iu cobi
3a MeHmy npoaHasizysasiu Becb W/ISIX pPO3-
BUMKY 3HaHb PO heHoMeH npuxu/abHocmi. |
nepwumMu sickpasumu npedcmasHuKamu Yb020
Harpsmky Haykosyis cmasu K. bapmoym’to ma
/1. Xoposiy. Asmopu adanmysasu cmusi npu-
XuslbHocmi 07151 dopocux: 6e3neyHul, 3HeBax-
JIUBO-yHUKatoHull, 3ak/onomaHuli ma cmusib
cmpaxy | YHUKHEHHsI. [Jo Cb0200Hi rnposedeHa
HUMU adanmayjs 3auwusiucs malbke 6e3 3MiH
i 3aCmocoByeMbCs y PI3HUX 2a/1y35X MCUXO/I0-
2li. Y cmammi Haz2osowyembcsi WO A0C/IIOHUKU
Ha 0aHoMy emarii BUBYEHHS NPUXU/IbHOCMI We
He Oiliw/iu BUCHOBKY YU € BOHA BPOOXEHOK
yu Habymoro pucoro. [lpoaHasi3osaHo nepwi
crpobu i nodasbwuli Po3BUMOK O0C/IOKEHb
MPUXU/ILHOCMI Yy KOHMEKCMI  opaaHisayitiHoi
ricuxosozii i MeHedmeHmy nepcoHasty. OOHUM
3 nepwux 8 yiti Haykosili naowuHi 6ys Y. bap-
Hapd, komputl MPUXU/LHICMb MPaYIBHUKIB thak-
MUYHO MPUPIBHIOE 00 BU3HaHHST asmopumemy
KepisHuka.  Tli3Hiwe  rcuxosno2u-0oC/iOHUKU
008esu, Wo rnpuxu/ibHicms 00 po6o4oi 2pynu o
BI/IUBAE HA Pe3y/ibmamu 2pyrosi pey/ibmamu,
a, B CBOK0 Yepay, Mpuxu/ibHicmb 00 opaaHizayji
PSIMO KOPETHOE i3 pesy/lbmamamu Ha opeaHi3a-
yitiHomy pisHi. HacmynHUM emariom BuUBYEHHSI
GheHOMeHyY MPUXUILHOCMI CMasIo POWUPEHHS
o6’ekma 3a BHympilUHboOp2aHi3ayitHi Mexi, a
came 00BEOEHO MpsIMy 3a/1EXHICMb MPUXU/Tb-
Hocmi cmydeHmig 00 Has4ya/lbHO20 3ak/aody |
ix yeniwHicmio. Po3esisiHymo pobomu HayKos-
yis, Kompi creyjanizytomscsi Gi/IbLWLIO MIpOH
Ha mapkemuHzy. Ceped Hux A. Axmadi ma A.
Amael, kompi aHanisysa/iu 38'930K eMOUiliHOI
rpus’sisaHocmi 3 perymauieto 6peHdy. OcmaHHi
00C/Mi0XeHHsI NPUXU/IbHOCMI BuUBYaromsb i’ rpo-
518U | 3aKOHOMIPHOCMI y Mema BCecsimi.
KntouoBi cnoBa: rpuxus/ibHicmb, /1051/1bHICMb,
Bid0aHiCMb, PO3BUMOK QUMUHU, MPUXU/ILHICMb
00 opaaHi3ayii, IPUXU/IbHICMb CrIoXUBaYIB.

Introduction. Increased technological
sophistication in  production and deeper
integration of information technology into daily
life have become the norm. The service sector's
development is increasingly personalized,
with services becoming more individualized.
The competition for customers now extends
beyond providing a well-made product or
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service. Organizations are no longer just offering
services or selling products but are genuinely
taking care of their customers. The competition
is for the customer attachment rather than just
for a purchase. The purpose of this paper is to
trace the genesis of the concept of attachment
from the psychology of infant development to its
organizational and economic aspects. We aim to
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accumulate, systematize, and analyze theoretical
and practical scientific achievements in the field.

Outline of the Main Material: The study
of the attachment phenomenon began with
the psychology of infants and their development.
Over time, this research expanded and was
adapted for adults. Consequently, attachment
theoryanditsconceptswereintegratedintovarious
fields of psychology, including organizational
and economic psychology. Eventually, attachment
theory evolved concurrently in all these areas.

Attachment Theory in Infact Development
and Adult Relationships. Attachmentis primarily
adeepandlastingemotionalbond[9]. Theimpetus
for developing the concept of "attachment” was
given by John Bowlby, a British psychologist,
psychiatrist, and psychoanalyst. Bowlby studied
the phenomenon of attachment between children
and parents, changing the way scientists think
about mother-child bonds, their formation,
and breakdown due to separation or loss. He
presented his ideas in his trilogy of fundamental
scientific works, "Attachment and Loss,” where
he essentially founded attachment theory.
His work significantly advanced scientific
understanding of infant development
and the formation of emotional ties between
children and their caregivers. Bowlby's ideas
have influenced childcare practices, highlighting
the need for stable and responsive relationships
between children and their caregivers.

Mary Ainsworth, an American-Canadian
researcher, further developed Bowlby's theory.
Ainsworth created a methodology to empirically
confirm Bowlby's theoretical achievements
and expanded the theoretical framework
ofthe conceptof "attachment.” She contributed to
the development of the concept of the attachment
figure, a reliable base from which an infant can
explore the world. Ainsworth also introduced
the concept of a mother's sensitivity to a child's
signals and its role in forming attachment patterns
between infant and mother [2].

In her work "Patterns of Attachment:
A Psychological Study of the Strange Situation,”
Mary Ainsworth, alongside her colleagues,
identified and described four types of attachment,
making a significant contribution to the field
of attachment psychology [3]:

— Secure Attachment: Children with this type
of attachment are confident that their parents (or
guardians) will support them.

— Avoidant Attachment: Children with this type
of attachment are indifferent to the presence
or absence of their parents and do not become
anxious when separated from them.

— Anxious-Ambivalent Attachment: Children
with this attachment type tend to show severe
anxiety when separated from their parents
and have difficulty calming down even after their
return.

— Disorganized Attachment: Children with
this type of attachment display inconsistent
and contradictory behaviors in response to
separation or reunification with their parents.

Thus, John Bowlby and Mary Ainsworth equally
contributed to the creation of one of the first
attachment theories [4].

Further research on attachment expanded
beyond child-rearing and  development,
extending into social relationships. Bartholomew
and Horowitz (1991) [7] modified Ainsworth's
typesofattachmentandidentified fourattachment
styles based on two dimensions: self-perception
and perception of others. These four styles are
discussed below:

The first is the Secure Attachment style,
characterized by a positive self-perception
and a high degree of trust in others. Individuals
with this attachment style are capable of open
communication and emotional intimacy, typically
having healthy relationships. They usually
possess a high level of trust in others and self-
respect, feeling comfortable both in relationships
and alone.

The second is the Dismissive-Avoidant
Attachment style, characterized by a positive self-
perception but a negative perception of others.
Individuals with this style have high self-esteem
but tend to avoid emotional closeness with others
due to distrust. They strive for independence
and self-reliance.

The third is the Preoccupied Attachment
style, where the perception of others is positive,
but the perception of oneself is negative. These
individuals are often anxious, with low self-
esteem, but they highly value their partners in
relationships. They can be somewhat dependent
and obsessive, constantly seeking approval from
others.

The fourth is the Fearful-Avoidant Attachment
style, involving negative orientations in both
dimensions. These individuals fear betrayal
and rejection in relationships, leading them to
avoid intimacy. They are distrustful of others
and insecure about themselves.

The theory of attachment in the context
of family relationships was further developed
by L. Guerrero (1996) [17], who demonstrated
the relationship between attachment styles
and behavior in romantic relationships. Her
findings are particularly valuable in understanding
emotional and  communication aspects.
L. Guerrero explored how different attachment
styles affect intimacy and non-verbal involvement
in romantic relationships. Her study supports
K. Bartholomew and L. Horowitz's model
of four attachment categories, showing that
each attachment style is associated with specific
behavioral patterns.

Mario Mikulincer and Phillip R. Shaver
(2007) [25] expanded and refined attachment
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theory in their work, "Attachment in Adulthood:
Structure, Dynamics, and Change.” They
explored how different attachment styles impact
behavioral strategies, interpersonal relationships,
and emotional regulation in adults. Their research
demonstrated that attachment styles are not
fixed but can evolve over time due to various
circumstances or therapeutic interventions.

Some researchers, like C. Hesse and S. Trask
(2014) [19], propose that attachment may be
an innate trait, which they term the "Affection
Trait.” This refers to a natural inclination to both
express and receive love and affection. Hesse
and Trask investigated differences in the intensity
of this trait among groups. However, J. Jones et
al. (2018) [21] reached different conclusions,
suggesting that while attachment styles tend
to remain stable over shorter periods, they can
change over the long term depending on life
experiences and personal growth.

For instance, Z. Tepeli Temiz (2018) [37]
examined the links between attachment styles
and various psychological factors, such as life
satisfaction, alexithymia, and psychological
resilience. Temiz found that individuals with
secure attachment styles generally have higher
self-esteem, which positively influences their
adaptability and resilience. In contrast, insecure
attachment styles — such as dismissive-avoidant,
preoccupied, and fearful-avoidant - are
associated with lower self-esteem and can lead
to higher levels of alexithymia and decreased life
satisfaction.

Organizational and economic aspects

of attachment theory. Attachment as
an organizational phenomenon has been
explored for a long time, though often in

management contexts without explicitly using
the term "attachment." One of the earliest
contributions was by C. I. Barnard (1938) [6] in
his work The Functions of the Executive, where
he analyzed attachment in terms of accepting
authority and following orders. Chris Argyris
(1957) [5] also addressed related concepts,
arguing that psychological security and openness
are crucial in the workplace and foster positive
employee behavior. Without working directly with
the phenomenon of commitment, Lyndon Porter
and Edward Lawler (1968) [27] demonstrated
that employee satisfaction and expectations
regarding rewards have a direct impact on
productivity and motivation.

By the 1990s, researchers began focusing
more explicitly on the concept of commitment
in the employee-organization relationship.
A ssignificant advancement came from John Meyer
and Natalie Allen in their 1991 work [23]. They
developed a theory identifying three components
of commitment: Affective Commitment,
Continuance Commitment, and Normative
Commitment. While this theory is closely related
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to attachment, further research is needed to
explore these components in detail.

Later, psychologists started to directly apply
their understanding of attachment and its impact
on interpersonal relationships to organizational
contexts. In 2005, M. Riketta and R. Van Dick [33]
conducted a meta-analysis of the previous
scientific researches and concluded that
attachment to a work group tends to be stronger
than attachment to the organization itself.
They found that attachment to a work group
influences group performance, while attachment
to the organization affects organizational-level
outcomes.

The study by M. Somers (2010) [36], titled
"Patterns of Attachment to Organizations:
Attachment Profiles and Work Outcomes,” is
particularly noteworthy as it links attachment
and commitment. Somers examined attachment
profiles among healthcare professionals. The
results aligned with previous research, showing
that normative and long-term commitment
strengthen affective commitment. The study
also noted that employees less involved in
the organization’s social and professional life
were more likely to resign.

D. Richards and A. Schat (2011) [32]
investigated how attachment in  adults
relates to personality traits like affectivity
and the Big Five. Their study concluded that
employees’ emotional reactions and behaviors
are linked to their attachment styles. It was found
that people with different attachment styles use
various approaches to manage interpersonal
relationships, stress, and conflict.

Psychologists have also extended the concept
of attachment beyond intra-organizational
relationships. For example, L. Holt and J. Fifer
(2016) [20] examined students’ attachment
to their educational institutions, finding that
the attachment style of mentors plays a significant
role in student retention. Additionally, attachment
to higher education institutions impacts students’
academic performance [35]. These insights
help us understand how attachment can
influence the relationship between customers
and the organizations they interact with, as
the student-institution relationship parallels
the customer-organization dynamic. However,
the existing knowledge on customer relationships
with organizations (and possibly brands) is often
fragmented and lacks a unified framework.

Researchers like F. Reichheld [31], P. Kotler
[22], D. A. Norman [26] and others have
contributed to the study of consumer attachment
and its formation mechanisms. Their focus
is typically on loyalty, emotional attachment,
customer satisfaction, and the frequency
of repeat purchases. Reichheld developed
the Net Promoter Score, a key tool for measuring
customer satisfaction and loyalty. D. A. Norman
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[26] has explored emotional design, analyzing
how emotions influence consumers’ perceptions
of products and their preferences. G. Zaltman
[38, 39] has also focused on emotions and their
impact on consumer behavior. An intriguing
aspect of his research is the study of how
the unconscious influences consumer choice.

The study of attachment is highly relevant
for marketers today. For instance, A. Ahmadi
and A. Ataei (2024) [1] confirmed a link between
emotional attachment and brand advocacy
and reputation. Expanding the possibilities
of the virtual world presents a new frontier for
marketers. Finding effective ways to reach
customers in virtual environments has become
both a scientific challenge and a practical
necessity. Recentresearchinthisareaemphasizes
that social presence, time spent, the number
of like-minded individuals in the metaverse,
and commitment to it contribute to reuse among
G. Generation [16].

Conclusions. In summary, we may assert
that attachment theory has undergone four main
stages of development:

Inception: Attachment theory, originally
initiated by John Bowlby and expanded by Mary
Ainsworth, remains one of the most influential
concepts in infant development psychology.
Key achievements from this stage include
the identification of different attachment
styles: secure, avoidant, anxious-ambivalent,
and disorganized. Subsequent empirical research
has proven how these styles influence infant
development and their ability to form relationships
and maintain emotional well-being.

Adult Attachment. The theory's scope
expanded to include adult relationships, with
significant contributions from researchers such
as K. Barthoumew, L. Horowitz, M. Mikulincer,
and Shaver. They explored how adult attachment
styles affect interpersonal romantic relationships,
behavioral strategies, and emotional regulation.

Intra-Organizational: The next stage in
the development of attachment theory involved
applying it to the study of interpersonal
relationships, both among employees
and between employees and the organization.
Studies in this area have shown a direct link
between employees’ attachment to their work
groups and group performance. The same
holds true for the organization itself: the more
committed employees are to the organization,
the better the overall results at the organizational
level.

External Organizational: Today,
the study of attachment extends beyond internal
organizational processes and employee relations.
Research now focuses on understanding how
customers' attachment to organizations — through
the services and products they consume — affects
their loyalty and engagement. Therefore, future

research should focus on validating attachment
styles in the context of economic interpersonal
relationships and client-organization interactions.
Thus, the study of the attachment phenomenon
and the development of attachment theory
remains relevant and opens up new perspectives
for researching human behavior, particularly in
relation to consumers of products and services.
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